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MEDIA MANUAL
Home Test matches & Domestic Tournaments
Updated – May 2009
Media Plan for Home Test Matches
1.
Hockey NZ Media Officer’s Responsibilities
· Press Releases and Media Pack:
The campaign begins with a press release to all the media, approximately two weeks before the series/tournament commences.  

A press release may include (but is not limited to) the following:

· Announcement of team

· Injuries forcing changes to the team

· Comments from the NZ coach – his/her expectations and his/her knowledge of the opposition

· A profile of the opposition side - performances leading up to the tour, comments from their coach if possible and key players to watch 

· Contrasting strategies or styles of competing sides

· Player milestones, e.g. 100th International Match

· Profiles on the new caps

A media pack supplied one week prior to the event contains (but is not limited to):
· A draw

· The team list (s)

· Team and Hockey NZ contact details

· The itinerary - programme and training schedule

· Accommodation details

· Test match officials

· Statistics, e.g. World Rankings, Recent Results, Head to Head, etc

· Make contact the key media personnel before and during a series/ tournament to make sure they have all the information they require.  

· Develop and offer story angles tailored for specific media, bearing in mind their circulation area and deadlines.  

· Set up interviews with key players, as well as the captain and team management.   

· During the series provide a point of contact and act as an intermediary for any media wishing to contact team management for comment.

· Liaise with the host association to ensure the series/tournament is being promoted locally through press releases, radio promotion and giveaways, and newspaper features.  

· Ensure that an area has been assigned for the media to view the match(es) and a workspace allocated (with power, phone, fax and internet capabilities) for use before, during and after the match(es).

· Advertising: 

Hockey NZ will place advertisements with national and/or regional newspapers in the lead up to the test matches/tournament.  
· Media Requirements During the Match(es):

· Live match reports will be provided to the major national radio networks by the Hockey NZ Media Officer.  Starting lineups will be provided and interviews facilitated after the match(es) both for attending media and for the radio (via the phone).

· After the match the Media Officer will email a match summary to media and update the Hockey NZ website with the match report
2. Association Responsibilities

· Promote the test series with local community newspapers, regional newspapers and FM radio.  Draw on Hockey NZ media pack for information.  Hockey NZ Media Officer will liaise to ensure no overlap.

· Promote through newspaper advertisements, FM radio giveaways and promote with clubs and schools
· Associations are encouraged to initiate advertising at a local level, in liaison with Hockey NZ’s CEO
· Media Requirements During the Match(es):

Ensure media have viewing away from general public.  Also desk, powerpoint and access to broadband internet, as well as normal dial up telephone line.  Many will send information through their cell phones, but there is still quite a variety of methods.  Hockey New Zealand’s Media Officer needs access to broadband.

Media Plan for Hockey NZ National Domestic tournaments (excl. NHL)
· Hockey NZ will send out notification to press.  Media  follow up will be up to the host association nominated contact person

· During the tournament associations to assist any media, ensuring they have necessary facilities and information
· Associations to update results on TournamentMaker and distribute to media
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